
 
News Release   
 

SBI Life Insurance launches “Thanks a Dot”, a self-examination 
awareness campaign for early detection of breast cancer 

 

 
Mumbai, 19 March, 2019: SBI Life Insurance, one of India’s largest private life insurers, 
has launched ‘Thanks A Dot’, an innovative breast cancer awareness initiative that is 
supported by the Women’s Cancer Initiative -Tata Memorial Hospital. The programme 
intends to empower the women of India by educating them about early lump detection 
through simple self-examination techniques. An easy-to-use self-training module to detect 
the early signs of lump formation can be ordered free of cost through SBI Life’s corporate 
website. 
 
Website Link: https://www.sbilife.co.in/thanksadot 
 
To take this initiative forward and ensure maximum reach, the communication and 
promotions online will be handled and executed by SBI Life’s digital and social media 
partner, WATConsult, the digital and social media agency from the house of Dentsu Aegis 
Network. 
 
Video link: https://youtu.be/cq8BjLdbLNE 
 
According to the Union Health Ministry, Breast Cancer ranks as the number one cancer 
disease among Indian females. Around 20% of breast cancers are detected by physical 
examination but unfortunately, only 38% of women regularly undergo self-breast 
examination. Further, studies indicate that 1 in 28 women are likely to develop breast cancer 
during her lifetime making it even more essential for women to self-examine. While 
treatment costs can range between INR 2.5 lakhs to 20 lakhs, there is an alarming need for 
financial preparedness for the treatment, if diagnosed. 
 
Devieka Bhojwani, a Breast Cancer survivor and Vice President of Women’s 
Cancer Initiative-Tata Memorial Hospital said, “The Women’s Cancer Initiative, has 
been constantly working towards making a difference, by spreading awareness about the 
importance of early detection in Breast Cancer. India is seeing a steady rise in the cases of 
Breast Cancer, with as many as 1,00,000 new cases being detected every year. Early 
detection is vital and can improve cure rates in about 80% of the cases. Many Indian women 
and their families rarely understand the importance of this issue and fail to undergo regular 
check-ups. SBI Life’s Thanks-A-Dot tool allows you to learn and understand what a lump 
would feel like. It is your way to start familiarising yourself.”  
 
‘Thanks A Dot’ self-detection tool has been designed using real breast cancer mammograms 
to re-create breast cancer lumps using a special algorithm and 3D printing. The breast cancer 
lump shapes are put on a learning card in the form of a language inspired by Braille. Users 
solve puzzles and quizzes using the special language (present on the learning card), thus 
capturing a positive feeling of carrying out early detection examination and promoting 
regular self-checks. 'Thanks A Dot' helps improve tactile (touch) capacity in women to detect 
early signs of lump formation. 
 
Ravindra Sharma, Chief of Brand & Corporate Communications, SBI Life 
Insurance said “Cancer in India has more than doubled over the last 26 years. The impact 
can be devastating on families both emotionally and financially. Though breast cancer is 
most common among Indian women both in terms of occurrence as well as mortality, it 
continues to remain a taboo in India. Moreover, women who are aware of the concept of self-
examination are unsure of what a lump feels like. ‘Thanks-A-Dot’ is a path-breaking 
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initiative. While improving tactile capacity in women it also simultaneously fosters positive 
conversations around self-breast examination, thereby breaking social barriers that have 
plagued our society for long.” 
 
“As a responsible life insurer, we believe that we have an important role to play in educating 
and empowering women by increasing awareness about breast cancer and its financial 
implications. We hope that ‘Thanks A Dot’ can make a meaningful difference by helping 
women in being prepared for the uncertainties of life,” Sharma added. 
 
SBI Life has leveraged multiple digital platforms to launch the ‘Thanks a Dot’ awareness 
initiative; the campaign has rolled out with the launch of a video that highlights the 
significance of the power of touch and showcases the benefits of self-breast examination 
through this tool. The video urges every woman to take a step further and inculcate a habit of 
self-breast examination regularly and confidently. 
 
Rajiv Dingra, Founder and Chief Executive Officer, WATConsult said, “Early 
detection is the key to breast cancer survival and even though many women are aware of this, 
most are unsure of the feel of a lump formation. Thus, taking an inspiration from the Braille 
language and Power of Touch and to inculcate a habit of self-examination at an earlier stage, 
we created an innovative product - "Thanks A Dot", an easy-to-use self-training puzzle card 
to bring the power detection to your fingertips and enabling women to take necessary actions 
sooner rather than later.” 
 
The first phase of the initiative kick-started on International Women’s Day, featuring the 
‘Real Life Real Story’ video of Mrs. SujayaWalia, a breast cancer survivor and activist. In the 
video, Mrs. Walia is seen talking about her journey fighting cancer, how family and financial 
preparedness holds key and urges more women to come forward and discuss such issues 
openly. 
 
Video link: https://www.youtube.com/watch?v=zRk5BZwmRMg 
 

About SBI Life Insurance 

SBI Life Insurance Company Limited (“SBI Life”/ “the Company”), established in 2001, is a joint venture between State Bank of 
India and BNP Paribas Cardif S.A. and is one of the leading life Insurance companies in India. SBI Life has an authorized 
capital of ` 20.0 billion and a paid up capital of ` 10.0 billion. 
 
SBI Life offers a comprehensive range of life insurance and pension products at competitive prices, ensuring high standards of 
customer service and world class operating efficiency. The Company offers individual and group products which include savings 
and protection plans to address the insurance needs of diverse customer segments. 
 
SBI Life has a multi-channel distribution network comprising of an expansive Bancassurance channel with SBI, which has an 
unrivalled strength of over 22,000 branches across the country. SBI Life also has a large and productive agent network 
comprising of 116,278 agents, as on December 31, 2018. The Company’s other distribution channels include direct sales and 
sales through corporate agents, brokers, insurance marketing firms and other intermediaries. As on December 31, 2018, the 
Company has a widespread network of 859 offices across the Country to address customer needs effectively and efficiently. The 
Company had an AuM of ` 1341.5 billion as of December 31, 2018. 
 
The Company is listed on National Stock Exchange (“NSE”) and The Bombay Stock Exchange (“BSE”). 
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