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Rayaan Naveed Siddiqui of Mumbai bags the ‘Spell Master of India’ Title at SBI
Life Spell bee Season 13 thereby empowering the youth of India to continue to
fulfill their dreams and spark progress

Mumbai, 11t March 2024: SBI Life Spell Bee Season 13, India’s most prestigious spelling
competition, an initiative by Mirchi, concluded with a thrilling Grand Finale in Mumbai. SBI Life
Spell Bee Season 13 has crowned its Champion with Rayaan Naveed Siddiqui, Age- 13 years, Std
VI, from Bombay Scottish School, Mahim, Mumbai, bagging the ‘Spell Master of India’,
National Title. The first runner-up, Adhita Nag, Age- 13 years, Std VIII, from Bombay Scottish
School, Mahim, Mumbai, too demonstrated commendable skill at the Grand Finale. The ability
of these young minds to navigate through complex words with precision and confidence set them
apart as deserving winners. In an atmosphere filled with enthusiasm and excitement, the event
witnessed the announcement and felicitation of the National Champion, whose remarkable
performance throughout the competition demonstrated exceptional skill, dedication, and a
profound love for language.

The event was graced by Indian Actress, Fashion Designer & Television Presenter, Ms. Mandira
Bedi, who enthusiastically hosted the Grand Finale of SBI Life Spell Bee Season 13 and revealed
the winners. The National Champion of SBI Life Spell Bee Season 13 was awarded the prestigious
grand prize of INR 1,00,000/- along with an all-expenses-paid expedition to Disneyland, Hong
Kong, accompanied by their parents.

This year's competition theme, "An initiative that spells progress”, signifies SBI Life's
commitment to foster growth opportunities for India's young population. As a company
dedicated to helping individuals achieve their dreams, SBI Life recognizes that true progress goes
beyond academic success, extending to holistic development. The theme aligns with the brand's
core values, emphasizing the importance of providing a platform to young minds to explore
possibilities, carve their growth story, and thereby contribute to the nation's progress. SBI Life
Spell Bee Season 13 has once again highlighted the importance of knowledge, language
proficiency, and the invaluable role of educational initiatives in nurturing young minds.

Mr. Ravindra Sharma, Chief of Brand, Corporate Communications, and CSR at SBI Life Insurance,
commented on the success of the partnership, saying, “As another chapter of Spell Bee
culminates, SBI Life congratulates each and every participant including the winners. At SBI Life,
our unwavering commitment to nurturing the potential of every individual is deeply ingrained in
our values. We believe in the transformative power of early opportunities, as they lay the
foundation for a lifetime of meaningful impact. Each child is a reservoir of unique capabilities, and
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by providing the right tools and platforms, we aspire to cultivate an environment that fosters
continuous learning and development.”

“Our partnership with Spell Bee — 'Spell Master of India’ reflects this commitment. It signifies our
dedication to empowering the young minds, providing them with the opportunity to shine on a
national stage. Children are the architects of our nation's future, and we take immense pride in
supporting their educational journey. Our hope is to contribute our efforts in creating a legacy of
continuous support, shaping the aspirations and ambitions of the youth in the years to come. We
have embarked on this journey with enthusiasm, aiming to remain focused on doing our bit in
shaping the future citizens who will undoubtedly contribute to the progress and prosperity of our
great nation”, he added.

Speaking on his achievement, Master Rayaan Siddiqui said, “SB/ Life Spell Bee Season 13 journey
to victory itself was quite fuzzy but | can clearly remember the joy I felt upon winning the grand
finale! When | won the Regional Final, it sparked the desire to win the National Finale and prove
my mettle to the nation. | practiced, poring over the study guide, and searching for difficult words.
I looked through the dictionary and read several books about grammar and spelling. My school
Spell Bee competitions over the years have groomed me well to handle the stage pressure. SBI
Life Spell Bee was a very methodically planned, challenging contest. The experience was amazing
with an audience that was sporting. Winning the 'Spell Master of India’ title was like a dream
come true! Overall, the experience was supercalifragilisticexpialidocious!"

Expressing her views on the initiative, Ms. Pooja Gulati, Executive Vice President & National IP
Director, Entertainment Network India Ltd, stated, "Mirchi has always been proud of creating
consumer-centric properties that add value and empower consumers and their families.
Strategically, Mirchi has built its experiential impact properties portfolio, and Spell Bee is a
flagship property within the same. Mirchi and SBI Life share a joint vision to aid school children in
India in achieving their goals. The medium of spelling serves as a stepping stone for this vision. It
is India’s largest spelling competition for schools and promotes the education of the English
language at the highest level. In its 13th season, the property has grown significantly this year
with a brand-new format. Spell Bee receives unparalleled love from children, parents, and
teachers, which makes the property special. This year, the competition has expanded and received
participation from schools in over 30 cities, in addition to robust online participation. As in
previous years, the competition will be televised to encourage students to showcase their skills on
a national platform and prepare for the upcoming season."

This season drew participation from over 150,000 students across 350+ schools in 30 cities,
making it a multifaceted competition spread over five challenging phases. The competition
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commenced with intra-school contests, followed by inter-school competitions. Advancing
through city-level and regional finales, the top 75 participants reached the highly anticipated
National Finale, set to simulcast on Disney, Hungama, and Super Hungama.
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About SBI Life Insurance

SBI Life Insurance (‘SBI Life’ / ‘The Company’), one of the most trusted life insurance companies
in India, was incorporated in October 2000 and is registered with the Insurance Regulatory and
Development Authority of India (IRDAI) in March 2001.

Serving millions of families across India, SBI Life’s diverse range of products caters to individuals
as well as group customers through Protection, Pension, Savings and Health solutions.

Driven by ‘Customer-First’ approach, SBI Life places great emphasis on maintaining world class
operating efficiency and providing hassle-free claim settlement experience to its customers by
following high ethical standards of service. Additionally, SBI Life is committed to enhance digital
experiences for its customers, distributors and employees alike.

SBI Life strives to make insurance accessible to all, with its extensive presence across the country
through its 1,028 offices, 24,060 employees, a large and productive network of about 243,590
agents, 74 corporate agents and 14 bancassurance partners with more than 41,000 partner
branches, 150 brokers and other insurance marketing firms.

In addition to doing what’s right for the customers, the company is also committed to provide a
healthy and flexible work environment for its employees to excel personally and professionally.

SBI Life strongly encourages a culture of giving back to the society and has made substantial
contribution in the areas of child education, healthcare, disaster relief and environmental
upgrade. In 2022-23, the Company touched over 1.1 lakh direct beneficiaries through various CSR
interventions.

Listed on the Bombay Stock Exchange ('BSE') and the National Stock Exchange ('NSE'), the
company has an authorized capital of Rs. 20.0 billion and a paid-up capital of Rs. 10.0 billion. The
AuM is Rs. 3,714.1 billion.

For more information, please visit our website-www.sbilife.co.in and connect with us on
Facebook, Twitter, YouTube, Instagram, and LinkedIn.
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(Numbers & data mentioned above are for the period ended December 31, 2023)
About Mirchi

Mirchi, owned by Entertainment Network India Limited (ENIL), is a media & entertainment
company that operates India’s largest private FM radio brand - Mirchi - operating 73 frequencies
across 63 cities. Launched in 2001, Mirchi now has a variety of properties under its FM, LIVE, and
Digital platforms, each populated with multi-lingual, multi-platform and multi-format content.
Mirchi now operates radio and digital brands in the USA (Dallas, New Jersey & California), UAE,
Qatar, and Bahrain, bringing content directly from India to the discerning global consumers.

In July 2022, Mirchi launched its own digital platforms Mirchi Plus - as an App (Android & iOS),
PWA (Progressive Web App) and Desktop site. Mirchi Plus offers a vast library of content in audio,
video & text format with thousands of hours of curated content like original audio series,
podcasts, RJ videos, Bollywood news and more. Across different languages and multiple genres,
Mirchi Plus is Kahaniyon ka Asli Adda. Mirchi Plus is available not only in India but also in overseas
markets - USA, Canada, UAE, Qatar & Bahrain.

To advertisers, Mirchi provides customized, hyper-local, multi-media solutions. The brand has
been growing its listenership, as well as expanding its advertisers’ list through the years. The
emphasis on generating results for advertisers, whether it is generating footfalls, creating buzz
or inducing trails, with a focus on providing end to end solution under one roof, is what
distinguishes Mirchi from its competitors.

For press queries, please contact:
Santosh Setty: santosh.setty@sbilife.co.in| 022 6191 0034
Minakshi Mishra: minakshi.mishra@sbilife.co.in| 022 61910140
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